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Ultimate Checklist for

Creating Pillar Pages
& Matching Ebooks

Use this checklist to support your Pillar Page SEO strategy.
A Pillar Page (i.e., a guide, whitepaper, or ebook) is a long-form content of about 3,000 words.

It is a general education piece that establishes you as a thought leader in your space.

The Pillar Page intralinks for SEO purposes to other content on your website (blogs, landing
pages, website pages). BUT a Pillar Page's content can also be used as a way to capture
emails by gating it behind a Landing Page.

That Landing Page can then be promoted in AdRoll and used as a CTA in future relevant blog
posts, newsletters, etc.

This Ultimate Checklist will ensure you do not miss steps in creating your content and
subsequent Pillar Page that openly displays that content in tandem with the Landing Page
creation that the PDF ebook version sits behind.

NOTE: There are images depicting these assets at the end of this document
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Steps to Creating the Content for your
Pillar Page/Ebook

| Research and discuss topics with the team

+ What is relevant to prospects?
+ What keyword phrases are searched online?
+ What stands out from competition?

| Create content outline
1 Content outline approved

1 If outsourcing the writing, phone orientation meeting with writer and client/account
team/marketing/key salespersons

* NOTE: Do not skip this step. This allows the writer to capture your tone of voice
and unique perspective on the topic. This will reduce editing and result in a more
compelling piece of interest to your prospects.

1 Content draft approved

Now that the draft is approved, you can start building the marketing assets. You will likely
have different teams that build the two separate versions. Below are checklists to both.
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Select PDF version's style

Send approved draft copy to your designer to create the stylized PDF version

When PDF created, QA everything, checking that hyperlinks work and the layout and
content are correct.

The Landing Page series is ready to be created. This should include:

* Landing page that includes a teaser to the PDF and a form to fill out so you obtain
an email before providing the PDF.
+ Thank you page, thanking the user for downloading the PDF. This page will
contain the open link to the PDF as well.
* Thank you email. Have a follow up email readily deliver to the user's inbox and
include: the PDF link, another thanks, and a link to another item of
potential interest.
* NOTE: For a full set of instructions on creating a Landing Page series, see our

Create AdRoll to promote the new ebook.
* Directions on required

Create a meta feature image for use on Pillar website page and main landing page.
* Recommended sizing: 1200 x 600

Create an ebook CTA for your weekly newsletter footer.
* Recommended sizing: 1200 x 580.

Create a blog post plugging the new ebook version. Use CTA at the end of the post
pointing to the Landing Page.

Create a popup promoting the new ebook version.
« During this step, take a moment to consider if you should add the new Landing
Page to any exclusion rules on existing popups.

Double check if you need this new ebook assigned to a white paper or resources page.
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Creating the Pillar Page Webpage Version

| Send approved draft copy to your web administrator to create the Pillar Page version

| Create CTAs pointing to Landing Page to download PDF version for use throughout Pillar
Page content.

* Recommended sizing: 600 x 200

1 QA new Pillar version online and on mobile.

"1 When the Pillar webpage is finalized and approved, have assigned to the navigation bar of
the website.

1 Intralink the Pillar to 3-5 relevant blog posts (or create new ones that you can intralink).

* NOTE: Intralink means a link in the Pillar and to a blog post, and vice versa.
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Examples of a Pillar Page, Ebook,
Landing Page, CTA, and Popup

Completed PDF Version of Long Content:

[he-Truth About
bZB - Marketing

B2B marketing results are greater than
the sum, of its parts. Before you spend

one dime on marketing read this.

Authors

rza and Rebecca Gonzalez
s, Orange Marketing

winers or entrepreneurs just starting their marketing journey or experienced
frustrated with the revenue generated from marketing spend.
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Link to Ebook Example
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Completed Pillar Page:

'RANGE SERVICES WHO WE HELP RESQURCES ABOUT CONTACTUS Q =

Ebook: The Truth About B2B
Marketing

amof its pa
read this.

Table of Contents e
Introduction

Introduction

1. Who Can B2B marketing help? Mature's finest example of the whole being greater than the sum of its parts is a diamond: a lump of graphite

— a bunch of carbon atoms — put under enough pressure for a long time, and you've got the hardest

2. How does B2B marketing substance on Earth

work?

3. How much does a typical BzB A sound BzB marketing practice will pay off and generate incremental revenue. However, we have found that
Marketing Strategy Cost? many of our BzB clients lack the patience and the funding to see it through to the end. In fact. they quit. or

change direction, right before the diamond gets created.
4. How much time to see results

from B2B marketing? Let's start with B2B marketing's “why” Why do you need marketing at all? Here are some typical reasons

Summary heard IRL:

@® Your sales team has no one left to call and they need new leads.
® You want to sell your company. and the multiplier and offers are too low.
@® Your new company's growth is coming too slowly.

@ Vour VC save vnn need *marketing”

Link to Pillar Page Example
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Completed Landing Page:

1
|

o -
MARKETING

The Truth About B2B Marketing

Ebook! B2B Marketing results are greater than the sum of its parts. Before you

spend one dime on marketing read this.

Ebook! The Truth About B2B Marketing. Get the ebook!

Well We should have titled this “The Orange Marketing Manifesto” But we figured there wouldn't First name
be any real search traffic. Instead we bring you the cold, hard truth about B2B Marketing

B2B marketing drives revenue. In the short run, it takes time and costs money before the results
magically appear There we've said it We don't care if we are [
kicked out of the B2B Agency Club.

Last name*

This ebook contains exactly what we think every B2B company Ine Tflml Abﬂut
needs to know before they embark on their marketing joumey B?B M a [‘(8” ﬂﬂ

s wkng 1o

Company name"

It will answer the four questions we receive most about BzB
marketing Email*
Who can BzB marketing help?
How does it work?

How much will it cost? ORANGE ) Website URL"
How long will it take? :

B oW N

We're not gonna lie, it's 29 pages, chock full of great information and insider secrets. So buckle up and
download it now!

Link to Landing Page Example
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CTA Example:

Free Ebook

The Truth About B2B Marketing

This ebook, will show you

Who B2B marketing helps

How to set up a B2B marketing strategy
How much it will cost

How long it takes to see results

And so much more!

DOWNLOAD NOW

Popup Example:
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Ebook: The Truth About B2B
Marketing

he s of its parts.
g read this.

Ebook - The Truth About
B2B Marketing

Well, We should have titled this The
Orange Marketing Manifesto” This
ebook contains exactly what we think
every BzB company needs to know
before they embark on their marketing
Joumey. Buckle up and download now!

Introduction m

Table of Contents

NOTE: Both the CTA and Popup above should link to the new Landing Page that captures an
email in exchange for the PDF downloadable.
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